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ISAO HOSOE

HOW TO GET NEW IDEAS RXING CARDS

e basic concept of Play 40 derives from a traditional Japanese game called
karuta, based on association between words and pictures. Play 40 cards can be
used in the same way to associate speed, spontaneity and ideas.

It is both a serious game and fun: a way of creating ideas from other ideas, of
designing objects and new processes, while having fun, and encouraging creativity
in work groups. Play 40 cards can be used to play with ideas and create new ones.

Play 40 is a pivotal stage in the Play Factory project, a new method of designing
and generating value through the free expression of the human being.

40 cards with pictures and 40 cards  Already back in the 17th century Friedrich Schiller, the famous German poet,
with Italian and English texts |card: 8 x 8 cm  historian and dramatist, said that “man is only really such when at play” because
box: 16,5 x 16,5 cm | EAN 8-033532-991044 the fundamental human characteristics, sensibility and intelligence, matter and

November 2008 form, exteriority and interiority, coexist in the game. ey are all expression of
beauty. Playing means learning both about things and about ourselves, putting
oneself to the test to nd out a nities, strong points and tacit knowledge.

Playing time tails o when growing up and at the same time the dynamism that is
fundamental to allow innovation falls o .

Play Factory is a way to revalue playing time and consider it a creativity,
innovation and growth inspirer.
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